«PanmoHabHbIN MOTPEOUTEIb»

B 2020 rony Bcemupnas opranuzamms motpeoduteneir (Consumers International)
MPHU3BIBACT OOPATUTH BHUMAHUE HA MPOOIEMBI UpE3MEPHOTO MPOU3BOJICTBA U HEPAITMOHATLHOTO
noTpeOJICHUs, YTO BJCUET 32 COOOW TIIOOATbHOEC M3MEHEHHE KJIMMaTa, YXYIIICHHUE COCTOSHUS
OKPYKArOIIeH Cpe/ibl, MPUBOIUT K yTpaTe YHUKATHHBIX MPUPOTHBIX O0HEKTOB.

HemanoBaxHo, uyTo obecriedeHue nepexoaa K pallOHAIBHBIM MOJENISIM MOTPEOIeHUs U
IIPOU3BOJCTBA YyXke sBisiercs oxHod u3 lLleneit ycroiiumBoro passutus (LIYP), npunsaThIX
rocynapctBamu — wieHamu Opranmszanun OO0benuHeHHbIx Haruit B 2015 romy B pamkax
[ToBecTku aHs B 001acTH ycTOMUMBOrO pa3BuTHs Ha nepuon 1o 2030 roxa.

B cBsa3u ¢ atum 15 mapra 2020 roga BcemupHBIN JeHb 3alIMTHI TIpaB MOTpeOUTENneH
npoieT moxa nesusom «PannonanbHei motpedutens» («The Sustainable Consumer»).

ITo moacueram OOH nomoxo3siicTBa MOTpeOsitoT 29 MpOIEHTOB MUPOBON SHEPTUH U,
COOTBETCTBEHHO, MX BKJIaa B ob0mue BeIOpockl CO2 cocraBmser 21 mnpouent. [pyrue
MCCJIEIOBaHMsI TOKA3bIBAIOT, YTO OKOJIO | MWJIMOHA IJIACTHKOBBIX OYTBUIOK IMPOJAETCs IO
BCEMY MHpY exXeMHHYTHO, a B 2018 romy mpousBeneHo 24,2 mwiimapaa nap oOyBH, Ipu
MIPOU3BOJICTBE KOTOPOM HCIIONB3YEeTCs HECKOJIbKO BHUIOB IJIACTHKA M JPYTUX MaTepHalioB,
KOTOpblE TPAaKTUYECKH He TMepepabaThiBaioTcs. B pamkax ri100ampHOr0 MOTpeOIeHUS
OTMEYAeTCsl, YTO MPOU3BOJCTBO MPOJYKTOB MUTAHUS CBA3AHO C BBICOKUM SHEPronoTpeOIeHUEM,
BBIPYOKOI JIECOB, YBEIMUEHUEM BHIOPOCOB MAPHUKOBBIX Ta30B U UPE3MEPHBIM HCIOIB30BaHUEM
Boabl. 60% mnnactuka, Oonblias 4acThb KOTOPOrO MOCTYMAET U3 MUIIEBOM MPOMBIIUIEHHOCTH,
MONaJaeT Ha CBAJIKU WM B OKPYXKAIOLIYIO CpPeay.

PammonaneHoe  moTpebiieHWe  HaAmpaBiICHO  HA  MOBBIMIEHHWE  3(P(EKTUBHOCTH
HCIIOJIb30BAHUS PECYPCOB U Pa3BUTHE CIIPABEUIMBON TOPTOBIM IPU OJTHOBPEMEHHOM CHUKEHUU
YpOBHSI OE€THOCTH U MPEIOCTABICHUH KaXXIOMY BO3MOKHOCTH UMETh XOpOIllee KaueCTBO JKU3HH,
JOCTYM K eJie, BOJIe, SHEPTUH, MEAUIIMHE U MHOTUM JIPYTUM OJaram.

Nmenno BeIOOp mOTpeOuTENEH CIMOCOOCH TOBIMATH Ha TOBCEMECTHOE BHEIPCHHUE
OepeKIIMBBIX MOAXO0JIOB K MPOHW3BOACTBY TOBApOB U ycuyr. Jlyis BoBieueHUs MOTpeOUTenei B
MEpONpPUSITHS, HANpaBICHHBIX Ha pPa3BUTHE HABBIKOB PAlMOHAIBHOTO TOTPEOIEHUs U
JOCTHIKEHUE WHBIX OOINECTBEHHO 3HAYMMBIX lleneil ycTOMYMBOrO pasBUTHS MPH MOIICPIKKE
OOH 65110 co3mano MoOMJIbLHOE MpujiokeHne «L[YP B JleficTBrm».

Hamomuum, yto Ha 16-oM 3acenanun KoHCyabTaTHBHOrO COBETa IO 3allUTE IpaB
noTpeduteneit rocygapcte — ydactHukoB CHIT 26 centsiops 2019 roma PocmorpebHaazopom
BIIEPBBIC OBUIO OOpAIICHO MOBBHINICHHOE BHUMaHWE HAa MPOOJIEMATHKy OOeCIeYeHHs 3allUuTh
mpaB MOTpeOuTENe B KOHTEKCTe AocTkeHus Lleneit ycroitunBoro pa3Butus. B 3Toit cBsi3u Ha
JAHHOM 3acelaHuu ObLT oIPoOHO OcBelleH BkIaa DenepanbHOM CIIy:KObI B JOCTHKEHHE TAKUX
HAI[MOHAJbHBIX 1IeJiell Kak TIOBBbIIIEHWE KayecTBa NUTHEBOM BOJbBI, MOBBIIICHUE KauecTBa
OUINEBOM TPOAYKIMHM ¥ MPOABIKEHHE UACH paIlMOHAIBHOTO TOTPEOJICHUS MUIIEBOM
NPOAYKIMH, KaK BaXKHEHIIIEH COCTABISIONIEH YKpEIUIeHUs 3I0pOBbi. Bce MaTepuanbl 3aceianust
OImyOJIMKOBaHKI Ha caiite PocrioTpebHam3opa.

3aMHTEepECOBAHHbIE JHUIA TaK)K€ MOTYT O3HAKOMHUTBHCS CO CIPAaBOYHON OpoLIopoii
Bceemuphoif  opranusanmu  norpebuteneii  (Consumers International) mo mpoGiemam
palMOHANILHOTO  TMOTPEOJIeHHs, TMEepeBOJ] Ha PYCCKUM  SA3bIK  KOTOPOM  NpoU3BEACH
MexayHapoaHoit koHenepauueit oomects norpeduteneit (KongOIl).
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